
Enforcement Tactics at the 
Curb
A Day in the Life of a Driver 
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The average recycle driver has to… 

• Pick up 88 carts on average every hour 

− 350 to 1,200 households per route 

• Make 2-3 trips to the MRF each day 

− Averages between 5 to 15 tons of recycle per day 

− Each trip to the MRF can take 1 to 1.5 hours 
roundtrip 

• Track and call in carts that are not out, contaminated, 
blocked, etc.  

• All while ensuring that safety is their number one 
priority! 
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We all know what the problem is…

How do we resolve this issue? 
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Drivers have seen it all…
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It’s up to the drivers to make the call

We educate customers, but when contamination ends up in 
the cart, it is up to our drivers to decide what is too much 
contamination.  

• Almost all carts have some 
level of contamination.  

• 5-15% of carts are 
contaminated beyond an 
acceptable level. 
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What happens when a cart is contaminated

1. Driver does not pick up material

2. Tags cart, identifying contamination

3. Sends photo to Dispatch/Supervisor

4. Contamination note entered on 
customer account 

5. Customer Service or Supervisor 
calls customer and explains issue

6. Customer’s choice:

a. Clean contamination

b. Pay to have contaminated cart 
dumped as garbage

7. Driver picks up clean recycle cart 
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Cleaning it out

The customer has a few different options:

1. Customer can clean out contamination from the 
recycle on their own.  Once they do that, they can:

a. Wait until the next week to get it picked up 

b. Pay for a return trip to get it picked up before their 
next service day 

2. Customer can choose to have a contaminated cart 
dumped as garbage 

a. They can pay for a return trip the next day and pay 
for it to be dumped as garbage 

b. They can wait until their next service day to not pay 
a return trip fee and pay for it to be dumped as 
garbage 
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Tagging educates customer 
on what contamination is 
specific to their cart and 
creates an opportunity to 
have a conversation that 
leads to behavior change. 

There is also a financial 
incentive to not contaminate 
again to avoid paying extra 
fees.  
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